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Getting to What Matters Most with NPB Consumer Connect 

Demographics​/Purchasing Behavior
Multicultural Influence​

Geographic Prioritization 
Perceptions Tracking (At-Home Meat Tracker)

Issue/Threats Tracking
Syndicated Market Research Trends

Shopper Insights​
Syndicated H&W Segmentation​

Sustainability & H+W Online Anthro​pology
Google Sustainability Survey​

Shopper Journey Study​
Social Intelligence Tracking​

Sustainability Messaging Study 

Meat Case Benchmarking Study​
Industry Feedback 

Packer Input 
Retailer Input

Purchase Behavior ​& History
Demand Landscape—Occasion-Based Segmentation 

Perception Scorecard Metrics 
Omnichannel Purchasing 

Shelf Set Test—IRI​
Purchase String & Cut-Level Insights

Nutrition/Wellness
Sustainability

Legislation 
Inflation Pricing Sensitivity Analysis—KSU & PU​

Alternative Sources of Protein
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