Producers

WORK TOGETHER
Realizing the benefits of pooling
their efforts and resources, pig
farmers have worked together for
decades. A rich history of farmer
associations evolved, ultimately
leading to today’s National
Pork Board, which provides
producer leadership of today’s

Pork Checkoff.
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Right: This vintage ad was one of
the early farmer-directed messages.

“MOLINE 90” MEETS
In 1914, the National Swine Growers Council
meets to discuss shared goals and needs.

In the mid-1950s, a
group of pig farmers,
concerned about the
future growth and
profitability of the pork industry,
organized the National Swine
Growers Council. In 1964, this
group evolved into the National
Pork Producers Council.

In May 1966, 90 forward-thinking pig farmers from Illinois, Indiana, Iowa,
Kansas, Minnesota, Missouri, Nebraska, North Carolina, South Dakota,
Tennessee and Wisconsin gathered in Moline, Illinois. Their mission? Develop
a plan to canvass U.S. pig farmers on how best to move the pork industry
forward and to generate the funds needed to get the job done.
To get the momentum going, the group, known today as the Moline 90,
agreed to raise, through contributions, a $40,000 ”Get Ready Fund.”
A bank note was passed around at a later National Pork Producers Council
meeting and eight pig farmers signed it, obligating each to pay if the funds
were not raised. The note was never needed as pig farmers came together to
fund future promotion, research and education efforts.

FIRST VOLUNTARY CHECKOFF
With some funds and staff, the National Pork Producers Council moved
toward developing a more meat-type hog to produce leaner products
for increasingly health-conscious consumers. Knowing promotion
could boost pork sales, pig farmers succeeded in getting legislative
amendments to the Packers and Stockyards Act, opening the way for a

voluntary Checkoff, the first of its kind.

AMERICA, YOU’RE LEANING ON PORK!
Developing a more meat-type hog produced
leaner products for health-conscious consumers.

NICKELS for Profit
In 1967, the National Pork Producers Council launched the voluntary
Nickels for Profit Checkoff in six Iowa and Illinois counties. By 1968,
the enthusiasm of pig farmers had spread, with 16 states organized, and
the nickel Checkoff program was launched nationwide.

$4.90

By 1970, National Pork Producer Council membership rose to 40,000
pig farmers with a $1 million operating budget. With increasing needs
for promotion and research, the Checkoff increased over the years
from a nickel to 40 cents per $100 of a hog’s market value today.

In 1967, a check
for the first
Pork Checkoff
was received in the
amount of $4.90.

PORK ACT PASSES
To keep pork competitive with other proteins,
pig farmers moved from a voluntary to a legislative
Checkoff. The Pork Promotion, Research and
Consumer Information Act of 1985, or the Pork Act,
was passed as part of the 1985 Farm Bill.
Overwhelmingly approved by a producer
referendum, the national legislative
Pork Checkoff was set in motion
under the supervision of the USDA’s
Agriculture Marketing Service.

NATIONAL PORK
BOARD FORMED
Created by the 1985 Pork Act, the
National Pork Board is responsible
for collecting the Checkoff and
administering Checkoff programs. All
pig farmers and importers of pigs and
pork products contribute a portion of
all sales. Currently, the Checkoff rate
is 0.4 percent of market value, or 40
cents for every $100 in value.
The 15 members of the National Pork
Board are nominated by the Pork Act
Delegate Body and appointed by
the USDA secretary. The Pork Board
is headquartered in Des Moines,
Iowa. The delegate body also sets the
Checkoff rate.
In 2001, the National
Pork Board assumed the
responsibility for promotion,
consumer education and
research programs. The National Pork
Producers Council is a separate entity
supported by producer membership
that deals with public policy that
affects pig farmers.

RESEARCH,
PROMOTION
and EDUCATION
Under the Pork Act, Pork Checkoff funds are designated to be
used only for research, pork promotion and producer and consumer
education programs. The programs are designed to strengthen the
position of the pork industry in the marketplace and to maintain,
develop and expand markets for pork and pork products.

• Research – Unique among commodity programs, the
Pork Act enables the Pork Checkoff to conduct research
on a wide variety of topics, from production methods
to environmental solutions. Pork Checkoff education
programs make research results available to pig farmers.
• Promotion – The Pork Checkoff promotes pork to U.S.
consumers and to customers around the globe. Working
with food-chain partners, Checkoff efforts help fuel
domestic and international consumer demand by focusing
on pork’s improved nutrition, quality and sustainability.
• Producer and Consumer Education – The Pork
Checkoff shares information and teaches pig farmers
about the latest trends and best practices in swine
science, certification and educational offerings. The
Checkoff also shares information with consumers about
pork’s versatility and its role in a healthy diet.
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